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A Message from the CEO
“At Walmart, we believe we’re at our best when
we promote diversity across our supply chain.
For our suppliers, working with Walmart means
access to the 275 million customers who shop
our stores around the world each week. For us,
supplier inclusion means delivering better
products and a broader selection to the
communities we serve. We encourage diverse
companies to explore new possibilities with
Walmart.”
Doug McMillon
President and CEO Walmart, Inc.

The Economic Impact of Walmart’s
Supplier Inclusion Program in 2020*

$20.1B
Total Production
Contribution of Walmart’s
Spend with Diverse Suppliers

83,061

$4.6B

Jobs Supported

Incomes

Total jobs supported through
Walmart’s supplier diversity
spending

Employee earnings through in
the jobs in Walmart’s supply
chain

$4.9B

$13.1B

Taxes

Diverse Spend

Federal, state and local taxes
generated due to the economic
activity

Walmart’s purchases from
Minority, Women, Veteran,
Disabled & LGBT businesses

* Refer to page 10 for an explanation of the methodology used to make these estimates
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Multiplier effect of Walmart’s Diverse Spend*
Direct Impact at Walmart’s Diverse Suppliers
Walmart’s purchased $13 Billion from diverse businesses in the US. These purchases supported 38,494 jobs and $2.1 Billion in wages and benefits at these businesses.

Indirect Impact
These small and diverse businesses purchased $3.9 Billion in goods and services from their suppliers and supported an additional 21,526 jobs.

Induced Impact
The employees in supported jobs generated $3 Billion in economic activity and supported 23,040 jobs in their communities.
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* Refer to page 10 for an explanation of the methodology used to make these estimates
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Importance of Supplier Inclusion
•

Promotes innovation through the entrance of new
products, services and solutions

•

Provides multiple channels from which to produce goods
and services

•

Drives competition (on price and service levels) between
the company’s existing and potential vendors

•

Allows Walmart to take advantage of new opportunities for
business expansion with the emergence of new consumer
needs based upon shifting demographic realities

•

Display Walmart’s commitment to doing business, beyond
consumerism, in diverse markets

•

Showcases the company’s interest in and commitment to
the economic growth of all communities
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Walmart’s Direct Impact on Diverse Suppliers*

$13.1B
Diverse Spend
Walmart’s purchases from Minority, Women,
Veteran, Disabled & LGBT businesses

WOMEN OWNED
BUSINESS

MINORITY OWNED
BUSINESS

VETERAN OWNED
BUSINESS

LGBT OWNED
BUSINESS

DISABLED OWNED
BUSINESS

18,639

19,383

5,608

13
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JOBS
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JOBS

JOBS
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$969.1M

$1.2B
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$634.1K

$187.1M
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INCOMES
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* Refer to page 10 for an explanation of the methodology used to make these estimates
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Economic Impact by Spend Type*
Professional Services

Merchandising

$17.9B

$3.9B

$2.2B

$747.7B

68,645

$4.2B

14,451

$672.4M

Total Output

Incomes

Jobs Supported

Total Output

Taxes

Jobs Supported

Jobs - Top 5 Industries**

10,774
8,216

7,489

7,037

Incomes

Jobs - Top 5 Industries**

4,902

6,277

Taxes

2,991

2,393
1,010

Food, Beverage
& Tobacco Mfg.

Computer and
Electronic Mfg.

Professional, Scientific
& Technical services

Wholesale
Trade

Crop & Animal
Production

Construction

Professional, Scientific
& Technical services

Administrative &
Support Services

Furniture & Related
Product Mfg.

742
Truck
Transportation

* Refer to page 10 for an explanation of the methodology used to make these estimates
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Supplier Spotlight
Back to the Roots, Inc. co-Founders Alejandro Velez & Nikhil Arora both were at UC Berkeley when
they stumbled upon a random fact that gourmet mushrooms could sustainably be grown on recycled
coffee grounds. They then created a garden brand for a new generation - offering seeds, soil, grow
kits, and live plants focused on sustainability, transparent sourcing with the ability to buy in stores &
online. All products are US Made and USDA Organic & Non GMO.
Back to the Roots launched at Walmart in Spring 2020 with their indoor gardening grow kit in 2300
stores. Since launch, they’ve become a Giga Guru with Project Gigaton, Walmart’s Sustainability
initiative, hosted a virtual garden workshop for at risk Native teens in partnership with Walmart’s
Public Affairs Community Engagement team and been featured on a national Spotify Walmart
podcast.
With the gained exposure and continued innovation, in Spring 2021 they launched an EcoEgg Grow
Kit, sourced from a woman owned factory using 100% renewable energy and 100% recycled plastic,
and one of Walmart’s first ever Peat-free bagged soils, both in 1500 stores. They will also have a fall
launch in 1000 stores.
With their success, they also have a community giveback program. #GrowOneGiveOne is a campaign
to donate a grow kit with a STEM curriculum to a classroom when an image is shared to their social
accounts.
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Crafted by Atlantic’s Marketing Team
and paid for by

America Needs
Diverse
Businesses More
Than Ever
For decades, Walmart and several other
major companies have used supplier
diversity programs as one way to minimize
inequities in their supply chains. Now,
during the pandemic, these programs are
especially critical.
Read More
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Economic Impact Modeling Methodology
Economic impact modeling is a standard tool used to quantify the economic contribution of an investment or company. This modeling uses an “Input-Output” economic model to
estimate the number of times each dollar of “input,” or direct spending, cycles through the economy in terms of “indirect and induced output,” or additional spending, personal
income, and employment.1
There are several Input-Output models used by economists to estimate multiplier effects. supplier.io employed the IMPLAN input-output model in developing estimates of spending,
income and employment impacts. This model, initially developed by the U.S. Department of Agriculture, examines inter-industry relationships in local, regional, and national
economies.
An Input-Output model uses a matrix representation of a nation’s interconnected economy to calculate the effect of changes in spending by consumers, by an industry, or by others,
on other industries and the entire economy. This matrix representation and the related Input-Output tables ultimately measure “multiplier effects” of an industry by tracing the effects
of its inter-industry transactions – that is the number value of goods and services that are needed (inputs) to produce each dollar of output for the individual sector being studied. In
essence, an Input-Output model is a table which shows who buys what from whom in the economy.2
This report is based on an analysis of data provided by Walmart using IMPLAN’s Input-output multipliers, and the supplier diversity information in supplier.io’s
database of nearly 1.6 million active certifications.

supplier.io
References:
ABOUT SUPPLIER.IO
SUPPLIER.IO is redefining supplier diversity solutions. By providing comprehensive, accurate data in near real time, we help our

1. US Government Revenues:
http://www.usgovernmentrevenue.com/total_2014USrt_17rs1n

customers get information they need to grow their supplier diversity program. To learn more, visit https://supplier.io.

2. United States GDP: http://www.tradingeconomics.com/united-states/gdp
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