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AMerica Is
hitting reset

Back-to-Schoolisn't just about
buying supplies anymore’

say it's about
44% helping students
feelready

say it’s mostly

13% about buying

schoolsupplies
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The season The new Confidenceis Home away
withouta value equation the newschool fromhome

start line essential

Preparation Families are saving Feeling prepared, Studentsare using
starts earlier and strategically so they comfortable and small, personal
continues long can spend on what able to express touchesto make
after the first bell. matters most. yourselfis part of unfamiliar spaces
getting ready. feel like their own.




How students and families are preparing for what’s next

The season
without a
start line

Back-to-School starts earlier
and never really ends

About1/3

of Back-to-School shoppers started
shoppingin June—the earliest start to
the season since 2018.2

Back-to-School has become a season of preparation that begins weeks
before the first bell and extends well beyond it. Families are rebuilding
routines, planning meals, organizing schedules and preparing for the year
ahead—not just checking items off a school supply list.



The season without astart line

Thereset starts long
before the first bell

Families are planning before purchasing

School lists remain the

primary planning tool?

55% 41% 35%
use school use teacher rely onpast
lists lists experience

44% The summer Walmart Deals event has

. become an unofficial kickoff to the
ReC?|Ved school Back-to-School season, giving families an
lists in June3 earlier opportunity to begin preparing.”

The shopping listhasgone
digital®

Technology is changing not just
how families shop, but how they
prepare together.

7 3 O/ plan touse Al to help
O with Back-to-Schoolshopping

6 1 O/ planto let their children add
O itemsto a digital shopping cart




The new back-to-schoolseason

Preparing for more than the first day

Today's Back-to-School checklist includes
much more than school supplies.

Wellness is becoming part of readiness

The wellness needs families are prioritizing
as they preparefora newschool year

Stress

Focus Energy Immunity

management

Convenience matters more than ever

Everyday wellness is getting easier Healthier choices are becoming part of
everyday school routines.

Gummies
Chewables
e The school lunch routine is evolving, with healthier
> Sachets swaps like whole wheat bread and natural peanut
=] butter becoming part of everyday Back-to-School

preparation.

This year's Back-to-School lunch basket builds meals
with 20 grams of protein with an an average cost of
Lollipops less than $2 per lunch, helping parents build
balanced meals that fit both busy schedules and
household budgets.

Parents are embracing more convenient, kid- Answering ‘what’s for dinner?’ after school
friendly health solutions that easily fit into busy is made simpler with one-click meals
routines. in the Recipe Hub that can be delivered

in as little as 30 minutes.


https://www.walmart.com/i/recipe-library

The new back-to-schoolseason

Readiness doesn’t end at checkout

Today's last-minute purchases aren't impulse buys
- they're the everyday essentials that keep routines moving.

Common last-minute purchases include

Grocery

Health
& Wellnhess

Everyday
Essentials

Protein
shakes

Allergy
medicine

Batteries

Forgotten

Coffee pods Cannedgoods meal essentials

Cold & Beauty
flurelief essentials

Party
supplies
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The new
value equation

Families are

saving strategically
and spending
intentionally’

) )

45% 350%

Spend mo Always choo
the produ t th t the lowest-priced
matter most option




The new value equation
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The categories worth
spending more on®

60%
>4%  52%

35%

Shoes Technology Clothing Food and
shacks

Value today is about priorities, notjust price.

As families prepare for Back-to-School, they're
making deliberate tradeoffs—saving in some areas
so they caninvest in the products, experiences and
moments that matter most.

Consumers are editing,
not eliminating.®

28%

cut back on
non-essential purchases

24%

waited for sales

24%

used coupons

18%

switched to
private brands



The new value equation

Value doesn’t mean settling

Families aren't simply looking for lower prices—they're looking for smarter
ways to get the products, quality and experiences that matter most.

Customers want premium beauty
experiences without premium prices.
Walmart Beauty offers exclusive products, premium

skincare, and trend-right brands while keeping most
BTSitems under $10.

The smartest purchases save families money and time.

Value is about more than price

Customers increasingly value products that simplify preparation.

Six-piece Bed-in-a-Bag
towel bundles sets

Bundles and ready-made solutions help families prepare faster while maximizing value.
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Confidence
starts before
the first be

For today's families,
confidence has become

a school essential. 9 4%
Back-to-Schoolis no longer just about having O

theright supplies—it's about showing up ready. Walmart customerssay it's

. . . very or extremely important
Whether it's walking into a new classroom, moving  that their child feels confident

into a dorm or meeting classmates for the first onthe first day of school.”
time, families increasingly see confidence asan
essential part of preparing for the year ahead.

More than half of parents say students feel
most confident when they are both
prepared and looking their best."°




Confidence starts before the first bell

Getting ready means more than getting dressed

First-day prep includes skincare, wellness and self-care alongside school supplies

Beauty has become a core part of
school preparation, with skincare,
fragrance, body care and wellness
increasingly viewed as everyday
essentials rather than optional extras

N\ 23%

increasein teen
beauty spending’2

27%

increasein tween
skincare spending'3

75%

of parents view Back-to-
School as a momentto treat
themselves or their children'4



Confidence starts before the first bell

Individuality is the new uniform

When deciding where to shop,
style matters mostinthese categories's

O VUV

84% 79% 77%

shoes fashion backpacks

The products students choose increasingly reflect who
theyare, not just what they need.

Today's students are personalizing nearly every part of
their daily routine—from the water bottle they carry to
the skincare they use, the backpack they wear and the
products they display on their dorm room vanity.

Hydration

medicube®
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Home away
from home

Students are building
spaces that feel like home

A dormis more than just a place to sleep. It's a place to study,
recharge and build new routines. As students prepare for a new
chapter, they're increasingly investing in small purchases that
make unfamiliar spaces feel comfortable, personal and lived in.




Home away from home

Home starts with the little things'®

27% 21% 20%

say making their room prioritize prioritize
feel like homeis the comfort functionality
mostimportant priority

Comfortis the new essential

Trending productsreflect agrowing focus on better rest
and everyday wellbeing.

Air purifiers Fans

|
ALARM |

ENOOZE S

Cozy bedding Sleep products




Home away fromhome

Personalization happens through everyday essentials
Custom drinkware _ Collectible accessories

Small updates, big impact

Students are refreshing their spaces with affordable
touches rather than major furniture purchases.

Decorative Portable Small Coffee
lighting lamps décor stations

of surveyed Walmart
customers say it’'s important

that your room or dorm
reflects your personality.”
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What we
learneag

Back-to-School has evolved into one of America's biggest
annual reset moments. Families aren't just shopping for
supplies—they're rebuilding routines, preparing for new
beginnings and making thoughtful decisions about how they
spend their time and money.

That shift is changing what customers expect from retailers.
Value is no longer defined by price alone. Preparation extends
far beyond the shopping trip. And confidence, convenience
and everyday wellbeing have become essential parts of
getting ready for the year ahead.

Walmart serves customers across every stage of that
journey—from school supplies and fashion to groceries,
health, beauty, home and technology. Looking across those
behaviors reveals something bigger than what students and
families are buying this season.

It reveals how they're preparing for what's next.
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Walmart First-Party Data, July 2026, “Back to School
Trends”, Walmart Customer Spark Community,
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NRF, Early shopping marks the start of 2026’s back-
to-class shopping season, June 25, 2026

NRF, Early shopping marks the start of 2026’s back-
to-class shopping season, June 25, 2026

Walmart/Numerator Survey “Walmart BTS List
Shoppers”, September 2025, n=400

Circana Holiday Weekly Dynamic Report (June 22-
August 30, 2025)

PWC, Spendingis up, and so is kids' influence, June
24,2026

Walmart First-Party Data, July 2026, “Back to School
Trends”, Walmart Customer Spark Community,
provided by Scintilla.

Walmart First-Party Data, July 2026, “Back to School
Trends”, Walmart Customer Spark Community,
provided by Scintilla.
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BCG, US Teens Are Shaking Up the World of Beauty,
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schoolshopping rushis already underway, July 6,
2025.

Walmart Suzy Survey, Oct 2025, n=1,000

Walmart First-Party Data, July 2026, “Back to School
Trends”, Walmart Customer Spark Community,
provided by Scintilla.
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